
Topics:

1. CoM brand  - Tagline vote

2. Environmental Initiatives

3. Residential parking

4. CoM Events

Marion 100 – 23 February 2023

31
Attendees 

258 
Votes

Via online Mentimeter 
voting

Club Marion 6pm-8pm



As part of the City of Marion brand strategy 

two tagline themes have been formulated 

to assist in branding activities. 

Tagline 1 –A great place to live/work/play

Tagline 2 –A place to thrive

The group were asked to use a slider 

technique on Mentimeter to align with how 

they feel about each option. Far left (‘Really 

don’t like it’) was worth 0 points and far 

right (‘Love it’) was worth 5 points.

1. CoM brand – Tagline vote
Response snapshot

Choices Weighted average 1 2 3 4 5
A great place to live / work / play. 3.72 0 5 5 7 8
A place to thrive. 2.4 9 6 3 5 2



The City of Marion provided ten unfunded 

environmental initiatives to the participants 

with a small explanation for each. 

Participants were then provided with three 

coloured stickers each to place on their 

preferred initiatives in order. 

Green sticker = first preference (3 votes)

Orange sticker = second preference (2 votes)

Red sticker = Third preference (1 vote)

2. Environmental Initiatives
Response snapshot

Initiative Green Orange Red Total
1 Food organics weekly collection 11 2 3 40

2 Bulk solar and battery program 4 6 6 30

3 Council EV fleet transition 5 2 3 22

4 Public orchard training/maintenance 0 7 2 16

5 Can recycling rack for bins 2 3 1 13

5 Increase biodiversity 2 2 3 13
7 Soft plastics recycling 1 3 1 10

8 Small community gardens 1 0 3 6

9 Coastal Management 0 1 2 4
10 Doggy Dunnies 0 0 1 1
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Four different residential parking issues were 

provided to participants for discussion at 

tables to develop proposed solutions. Ideas 

from tables were then shared with the wider 

group.

3. Residential parking 
Example 1

Radstock St - Morphettville
• Road width 7.3m (kerb to kerb).

• Historical parking restrictions installed in the street dating 
back to 2003, comprising of ‘No Stopping at all times’, on 
both sides of the street.

• Road width allows parking to occur on both sides of the street 
with carriageway  greater than 3m provided between parked 
vehicles.

• Received requests for street to be less restrictive although 
cannot get majority support when consult

Table 1

• Yellow line one side 
so parking on one 
side only

• White line down the 
middle so cars give 
way

Table 2

• Split 50/50. Zigzag 
the yellow line so 
parking equitable

• Permit parking

Table 3

• Parking should be 
reassessed every three 
years so it can be “re-
thought through”

• Yellow line one side

• Parking restrictions at 
different times (street close 
to Marion Leisure and 
Fitness Centre)

Table 4

• Why are the lines there in 
the first place? Is it time to 
reassess?

• Yellow line one side. Pick 
the side that has the least 
impact on residents ie one 
side has a fire hydrant so 
can’t park there anyway.



Four different residential parking issues were 

provided to participants for discussion at 

tables to develop proposed solutions. Ideas 

from tables were then shared with the wider 

group.

3. Residential parking 
Example 2

Narkunda St - Glandore
• Road width 6.7m (kerb to kerb).
• Currently no parking controls in the street. Australian Road 

Rules apply i.e. No Stopping within 10m of junction.
• Concern raised by Cleanaway (Council’s Garbage Collection 

Contractor) regarding access issues with vehicles parked 
opposite one another, restricting access less than 3m.

• Council consulted with residents on proposal to install 
staggered yellow lines (to not impact one side more than the 
other) although survey responses resulted in a 50/50 split.

Table 1

• Rubbish bins at the 
end of the street

• Yellow line one side

• Leave the residents to 
self-regulate. Don’t 
park on street on bin 
collection day

Table 2

• Create a collection point 
for bins. But note 
accessibility issues for 
some households

Table 3

• Don’t change anything

• Cut out parking inserts 
on verge

• Note that cars are getting 
bigger and wider

Table 4

• No parking signs 7 am –
4pm on rubbish collection 
days

• But what about emergency 
vehicle access on other 
days?



Four different residential parking issues were 

provided to participants for discussion at 

tables to develop proposed solutions. Ideas 

from tables were then shared with the wider 

group.

3. Residential parking 
Example 3

Conrad Street - Glengowrie

• Road width 4.3m (kerb to kerb).
• Currently ‘No Stopping at all times’ represented by yellow 

edge lines, is located on the western side of the road only.
• Even with a car parked on one side of the street, carriageway is 

narrowed to less than 3m.

Table 1

• No parking

• Verge parking

• Remove trees

• Herb gardens on 
verges

Table 2

• No parking on the 
street

• Cut parking inserts on 
verge? But care for 
the verge and street 
trees

Table 3

• No parking on the 
street

• Cut parking inserts on 
verge? But care for 
the verge and street 
trees

Table 4

• Initially thought parking 
inserts

• Widen road

• No parking on one side

• Turn a blind eye to verge 
parking



Four different residential parking issues were 

provided to participants for discussion at 

tables to develop proposed solutions. Ideas 

from tables were then shared with the wider 

group.

3. Residential parking 
Example 4

William Street - Glengowrie

• Parking length between driveways 10.8m.
• 2 vehicles can legally park between driveways.
• 1 vehicle parks in the middle reducing the number of available 

car parks.

Table 1

• Mark out two parks

• This sounds like is a 
conversation that 
should take place 
between neighbours

• Education campaign 
across City of Marion

Table 2

• Draw two car parks

• People will always 
park in the middle

• Action depends on 
how much parking 
there is on the rest of 
the street

Table 3

• Draw two car parks

• People will always 
park in the middle

• Action depends on 
how much parking 
there is on the rest of 
the street

Table 4

• Parking in the middle 
happens a lot 
everywhere – bad 
luck

• Don’t take any action



Participants were asked which Council 

events they would like to see more of in the 

future. 

The tool used to obtain sentiment towards 

this was a Mentimeter slider ranging from 0 

(‘Really don’t like it’) to 5 (‘Love it).

4. CoM Events
Response snapshot

Choices Weighted average 1 2 3 4 5

Weekend markets 3.78 4 1 3 3 12

Festivals (e.g. Fork on the Road) 3.61 3 1 6 5 8
Outdoor Community Events (e.g., Concert at the 
Cove) 3.48 2 3 6 6 6

Outdoor Cultural Events (e.g., Marion Celebrates) 3.43 2 3 7 5 6

Major Events (e.g. TDU stages) 3.35 2 3 8 5 5

Outdoor Movie Screenings 2.87 4 9 2 2 6

Order of Preference

1 Weekend markets - e.g. Food & clothing markets

2 Festivals - e.g. Fork on the Road

3 Outdoor Community Events - e.g. Concert at the Cove, Touch-a-Truck

4 Outdoor Cultural Events  - e.g. Marion Celebrates, Holi Festival

5 Major Events - e.g. TDU stages, Fringe Parade

6 Outdoor Movie Screenings
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